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: Importance of Color

Significance of Color in Branding

e Color significantly shapes brand identity.
e |t conveys core values and emotions.

e Influences consumer perceptions.

e Helps brands differentiate in the market.

e Directly impacts purchasing decisions.
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Colour Selection for Brand
Questionnadire

1.
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What are the brand's core values, and how would you like these to be visually
represented?

How would you like colors to be utilized in digital vs. physical spaces (e.g., packaging,
storefronts)?

Are there any design inspirations or references you'd like us to consider?

Are there specific design styles or themes you envision for the collateral?

Do you have environmentally sustainable practices you'd like incorporated?
Are there any content types you prefer (static images, videos, GIFs)?

Are there features (e.g., blogs, contact forms) you wish to include?

Will you require CMS access for regular updates, or will updates be done by us?

Are there any accessibility requirements?

10. Are there specific brand guidelines that need to be strictly followed in campaigns?



: Logo Design
Importance

Logos and Brand Identity

ORIGINAL TASTF

e A well-designed logo is essential for brand identity.
e Acts as a visual cornerstone.

® Enhances brand recognition.

e Differentiates in the competitive market.

e Reflects the values and personality of the brand.
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Logo Creation for Brand
Questionnaire

Do you have any preferred or restricted colors based on industry or competitors?
Are there environmental considerations in color selection (e.g., eco-friendly image)?
Are there particular fonts or typographic elements you prefer or dislike?

Who is the target audience for each type of collateral?

How will you distribute each type of collateral (events, mail, digital)?

How often do you plan to post on each platform?

How would you describe the tone and style you want for the site?

What platforms (iOS, Android, web) should the application be developed for?
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Do you have competitor apps you’d like us to consider for design/functionality?

10. Do you have a particular tone or messaging strategy in mind?



- Brand Collaterdl
Overview

Cohesion in Collateral

e Cohesive brand collateral enhances recognition.
e Builds trust across various media.
e Ensures a consistent brand experience.

e Vital for all customer touchpoints.
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Brand Collateral Creation
Questionnaire

1.
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Are there any existing brand elements (logos, packaging) with colors you’d like to retain
or change?

Do you envision changes in the color scheme for different product lines or seasons?
Do you have competitor logos you admire or wish to differentiate from?

What information or message should each piece convey?

Which social platforms are most important for your brand presence?

Do you have any competitor examples to inspire your social media collateral?

Who are your primary competitors, and what do you admire/dislike about their sites?
What are the key functionalities or features needed in the application?

How frequently do you plan to update the app post-launch?

10. What is your content preference (blogs, videos, infographics) for digital marketing?



" social Platform
Strategy

Importance of Tailored Collateral

- Tailor social media content to specific platforms.

- Enhance audience engagement through relevant
messaging.

- Utilize platform-specific features for greater impact.
- Analyze audience preferences to refine strategies.

- Ensure consistency across all channels for brand identity.
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Targeted Social Platform
Collateral’s Questionnaire

Which emotions do you want your color scheme to evoke in your audience?

What words or messages would you like the logo to communicate?

What is the vision for the logo's adaptability across various media?

Are there any mandatory brand elements or legal requirements for collateral?

Do you prefer a cohesive look across all platforms or tailored styles per platform?

Are there themes or campaigns (seasonal or event-specific) to consider for collateral?
Are there specific performance metrics (load speed, SEO) that are priorities?

Who is the target user, and what experience should they expect?
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What analytics tools would you like integrated for tracking usage?

10. How will you measure the success of your digital marketing campaigns?



 Website Desighing
Need & Importance

Role of a Well Designed Website Design

* The website is central to a brand’s digital presence.
e |t must comply with brand guidelines.
e Effective design communicates consistent messaging.

e A strong digital identity enhances engagement.
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Website Desighing on Finalized
Brand Guidelines Questionnaire

Who is your primary audience, and what colors might appeal to them?

Are there specific elements (icons, shapes) you want included in the logo?
Would you like variations of the logo for different sub-brands or product lines?
What budget do you have for printed vs. digital collateral?

What key messages should each collateral communicate on specific platforms?
What brand elements (logo, tagline) should be consistently present in posts?
Do you need multilingual or region-specific features?

How would you like brand guidelines to be applied across the app interface?
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What are your primary goals for digital marketing (brand awareness, lead generation)?

10. Are there any geographic locations to focus on for digital campaigns?



_Application
Development Goadls

Reflecting Brand in Apps

e Align design with brand values for coherence
e Ensure functionality addresses user needs effectively

e Foster an intuitive, engaging user experience through
thoughtful design

e Incorporate user feedback for continuous improvement

e Utilize modern Ul/UX principles to enhance interface
allure.
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Application Development on
Finalized Brand Guidelines

Are there cultural considerations for colors based on your target markets?

How will the logo be primarily used (print, digital, packaging)?

Are there existing brand elements you wish to integrate into the new logo?

Are there specific formats or sizes needed for each collateral piece?

Who is your target audience on each platform, and how should collateral reflect this?
What are the main objectives of your website (informational, e-commerce, portfolio)?
Are there existing sites you’d like us to draw inspiration from?

Are there specific integrations (payment gateways, social login) required?
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Which digital channels are your top priorities?

10. What is the planned budget for each channel (social, email, SEQO)?



: Digital Marketing
Following Brand
Guidelines

Marketing Alignment with Branding

e Align digital marketing strategies with brand guidelines
e Ensure consistency in brand voice

e Maintain coherent messaging across channels

e Foster brand recognition and loyalty

e Enhance overall marketing effectiveness.
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Digital Marketing on Finalized
Brand Guidelines Questionnaire

Can you provide examples of color schemes or brands that resonate with your vision?
Do you prefer a modern, classic, minimalist, or complex logo style?

What types of collateral do you need (business cards, letterheads, brochures, etc.)?
How often do you plan to update or refresh the collateral?

What tone or style (formal, casual, trendy) do you envision for social media assets?
Do you have any specific user journeys or experiences in mind?

How will you measure the success of the website design?

Will the app require multi-language support?
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Who are your main competitors in digital marketing, and what do you admire about
them?

10. Do you need us to handle all digital assets or will some be managed in-house?



: Summary & Next
Steps

Key Takeaways and Actions

e Key points summary
e Emphasize cohesive brand strategy
e Importance across all media

e Open floor for questions & consultations
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